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************************************************************************************************* 

Abstract: 

This study aims to examine how digital marketing tactics affect the expansion of Micro, Small, and Medium-

Sized Enterprises (MSMEs) in India. Due to the nation's expanding internet and digital technology adoption 

rates, MSMEs are using more and more digital marketing techniques to expand their consumer base, improve 

their market presence, and spur corporate expansion. This research will examine the many digital marketing 

tactics used by MSMEs in India, evaluate their efficacy, and pinpoint the critical elements affecting their uptake 

and prosperity. The study will use a mixed-methods approach to collect data from a sample of MSMEs operating 

in various Indian industries, including surveys, interviews, and case studies. The research outcomes will 

enhance comprehension of the function of digital marketing in MSMEs' expansion and longevity within the 

Indian setting. 
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*************************************************************************************************

1. Introduction 

How businesses run and promote their goods and services has changed dramatically due to the digital 

revolution. Micro, small, and medium-sized enterprises (MSMEs) are vital to India's economic development, 

job creation, and innovation. However, since they have fewer resources and marketing skills, small businesses 

frequently struggle to compete with larger companies and reach a wider client base. For MSMEs in India, digital 

marketing has become an effective instrument for overcoming these obstacles and achieving long-term success. 

Digital marketing methods are now more accessible and economical for MSMEs due to the country's rising 

internet penetration and smartphone usage. This has given them additional opportunities to advertise their 

products, interact with clients, and broaden their market reach. 

There are multiple reasons why it is important to research how digital marketing tactics affect the expansion of 

MSMEs in India: 
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1. Economic Growth: MSMEs make up a sizable portion of India's employment and GDP. Policymakers and 

other stakeholders can create plans to encourage MSMEs to use digital technology by knowing how digital 

marketing affects their expansion. This will help to increase economic growth and create jobs. 

2. Competitiveness: MSMEs can encounter fierce rivalry from bigger companies possessing more extensive 

marketing assets. By focusing on niche markets, increasing brand awareness, and interacting directly with 

clients, digital marketing gives MSMEs the chance to level the playing field and compete successfully. 

3. Market Access: MSMEs may now reach a larger client base outside their local markets thanks to digital 

marketing, which helps them overcome geographical constraints. MSMEs may benefit from higher sales, 

income, and market share as a result, supporting their expansion and long-term viability. 

4. Innovation and Entrepreneurship: MSMEs are encouraged by digital marketing to use technology and 

creative approaches to set themselves out from the competition. It encourages entrepreneurship by giving 

fledgling businesses a stage on which to make their mark and take on more established competitors. 

5. Digital Inclusion: Researching how digital marketing affects MSMEs in India provides insight into these 

businesses' digital inclusion. Policymakers should create focused measures to close the digital divide and 

guarantee that MSMEs can fully engage in the digital economy by knowing the opportunities and obstacles 

related to the adoption of digital marketing. 

In conclusion, research on digital marketing tactics and how they affect MSMEs' expansion in India is essential 

to comprehending how digital technologies may revolutionize the economy by boosting competitiveness, 

stimulating innovation, and accelerating economic growth in the MSME sector. It offers insightful information 

that policymakers, practitioners, and researchers can use to create plans and initiatives that will strengthen 

MSMEs and advance the Indian economy as a whole. 

1.1 Objectives for the research 

The following are the research goals for the investigation of digital marketing among MSMEs in India: 

1. To investigate the existing digital marketing tactics used by Indian MSMEs. 

2. To evaluate how well digital marketing tactics work to promote MSMEs' sustainability and growth. 

These research goals will direct the investigation into how digital marketing tactics affect the expansion and 

long-term viability of micro, small, and medium-sized enterprises (MSMEs) in India and add to the body of 

knowledge already available on the subject of digital marketing and MSMEs in that country. 

2. Review of the Literature 

2.1 An explanation of MSMEs in India and their attributes 

The following is a summary of the literature that includes pertinent citations and defines MSMEs in India: 

In India, MSMEs are defined as: 

Over time, India's definition of MSMEs has changed. The Micro, Small, and Medium Enterprises Development 

(MSMED) Act of 2006 states that the investment made by MSMEs in plant and machinery or equipment 
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determines their classification. Small businesses with an investment between INR 25 lakhs and INR 5 crores, 

medium-sized businesses with an investment between INR 5 crores and INR 10 crores, and micro-enterprises 

with an investment up to INR 25 lakhs are all defined by the Act (Government of India, 2006). 

In India, micro, small, and medium-sized firms (MSMEs) often have a tiny workforce, minimal infrastructure, 

and few resources (Rajendran, 2017). When compared to huge enterprises and global companies, they usually 

operate on a lesser scale. 

Work-Intensive: MSMEs in India frequently require a large workforce, with many employees working for them. 

They are essential in lowering unemployment and poverty and help create jobs (Bhatnagar, 2013). 

Local and Traditional Industries: Textiles, handicrafts, food processing, and cottage industries are just a few 

examples of the local and traditional industries in which MSMEs are frequently active in India (Singh et al., 

2018). These sectors support the preservation of traditional skills and craftsmanship and have a strong cultural 

history in India. 

Innovation and Entrepreneurship: The innovative and entrepreneurial spirit of MSMEs in India is evident. 

According to Saha and Roy (2016), they frequently arise as a result of people spotting market openings and 

launching their businesses. MSMEs are renowned for their capacity for rapid innovation, adaptation, and the 

launch of new goods and services in response to shifting consumer needs. 

Limited Access to Finance: Due to issues including high-interest rates, a lack of collateral, and a lack of 

financial knowledge, MSMEs in India have difficulty obtaining financing from official sources (Kaur & Kaur, 

2017). They mainly rely on unofficial lenders, such as friends and family, to cover their capital needs. 

Geographic Concentration: According to Saravanan and Rao (2017), MSMEs in India are frequently 

concentrated in particular areas or clusters that house a concentration of related industries or areas of expertise. 

These clusters offer several benefits, such as local markets, specialized suppliers, and trained labor. 

Susceptibility to External Factors: According to Gupta and Sharma (2018), MSMEs in India are vulnerable to 

a range of external factors, including shifts in governmental policy, volatility in the economy, and competition 

from larger firms. They are particularly susceptible to market uncertainty because of their small size and 

restricted resources. 

2.2 Past research on MSMEs in India and digital marketing 

The following are a few earlier research on digital marketing and MSMEs in India: 

Prasad, S. and Gupta, R. conducted this study in 2018- “An empirical study titled "Digital marketing adoption 

among small and medium enterprises (SMEs) in India” with an examination of the factors influencing SMEs' 

adoption of digital marketing and the effects of digital marketing on their business performance" looks at both 

these topics. 

The research by Singh, S., and Rathi, N. in 2019 on "Digital marketing practices and challenges among 

MSMEs in India" delves into the intricacies of digital marketing strategies employed by MSMEs in India, 

encompassing concerns about technology, expertise, and assets. 
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Sharma, A., and Chaudhary, R. in 2020 on Adoption of digital marketing and MSMEs' performance: An 

analysis of the Indian context looks into the connection between the use of digital marketing and MSMEs' 

performance in India, taking into account elements like online advertising, social media marketing, and website 

presence. 

Sengupta, S., and Singh, S. 2018 in their paper on “Adoption of Digital Marketing by Indian MSMEs: An 

Empirical Study” look at the variables that affect MSMEs' adoption of digital marketing in India as well as how 

it affects their ability to contact customers and expand their businesses. 

Saini, A., and Gupta, A. 2017). The performance of MSMEs in India and their digital marketing strategies. The 

success of MSMEs in India is examined in this study about digital marketing strategies like email marketing, 

social media marketing, and search engine optimization. 

These studies shed light on the acceptance, procedures, difficulties, and effects of digital marketing on MSMEs 

in India, emphasizing the crucial role that digital marketing plays in their expansion and prosperity. 

2.3 Research Approaches 

Choosing a representative sample of MSMEs, gathering primary data through surveys or interviews, analyzing 

the data using statistical techniques, interpreting the results, and offering suggestions for improving digital 

marketing efforts are all part of the research methodology used to examine the effect of digital marketing on 

MSMEs in India. The particular research design, sampling strategy, methods for gathering data, and statistical 

analysis procedures will be determined by the study's goals and limitations. 

3. Findings and Analysis 

3.1 A summary of the digital marketing tactics used by Indian MSMEs 

Indian MSMEs are realising more and more how crucial digital marketing techniques are to connecting with 

and interacting with their target consumer. The following is a summary of some typical digital marketing 

techniques used by MSMEs in India: 

1. Marketing with Social Media: MSMEs use well-known social media sites like Facebook, Instagram, 

Twitter, and LinkedIn to advertise their goods and services, interact with clients, and raise brand awareness. 

They communicate with their audience through messages and comments, produce interesting material, and 

place targeted advertisements. 

2. Search Engine Optimisation (SEO): MSMEs enhance their online presence on search engine result pages 

by optimizing their websites. To rank higher in search engine results and draw in organic visitors, they 

concentrate on keyword research, on-page optimization, link building, and producing high-quality content. 

3. Material Marketing: MSMEs produce and disseminate pertinent and useful material using a variety of 

platforms, including e-books, videos, blogs, and infographics. In the end, this increases consumer engagement 

and conversions by helping them establish thought leadership, educate their audience, and foster trust. 

4. Email marketing: MSMEs utilize email marketing to cultivate prospects, establish rapport with clients, and 

encourage recurring business. To promote conversions and client loyalty, they send subscribers personalized 

and targeted emails with unique offers, updates, and pertinent material. 
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5. Influencer marketing: MSMEs work with bloggers or influencers who are well-known in their industry. 

They use the influencer's popularity and authority to market their goods and services, build their brand, and 

increase revenue. 

6. Pay-Per-Click (PPC) Advertising: MSMEs use social media advertising platforms or Google Ads to create 

focused online advertising campaigns. They only pay when a person clicks on their advertisement because they 

are bidding on relevant keywords or demographics to display their advertising to a targeted audience. 

6. Mobile Marketing: To reach and engage their mobile-savvy audience, MSMEs concentrate on mobile 

marketing techniques such as mobile-friendly websites, mobile applications, location-based targeting, and SMS 

marketing. This is due to the growing use of smartphones. 

8. Online Reputation Management: MSMEs keep a positive brand image across a range of online platforms, 

answer to consumer reviews, and actively monitor and manage their online reputation. 

MSMEs in India are constantly looking for new and creative ways to stay competitive in the digital world as 

they become more aware of the potential that digital marketing has to fuel their company's expansion. 

3.2 The impact of digital marketing tactics on the expansion of MSME 

Developing a strong online presence that can engage their target audience across a variety of digital and non-

digital media is the cornerstone of MSMEs' marketing efforts. A successful marketing plan should be able to 

increase lead generation and close more deals with potential clients. To sell their goods and increase revenue, 

businesses rely on marketing methods. The COVID-19 pandemic altered how companies advertised and sold 

their goods.  

Businesses switched to digital and e-commerce models. To survive the COVID-19 pandemic, even MSMEs 

shifted to digital marketing and e-commerce. 60% of MSMEs reportedly made it through the epidemic and 

increased sales by implementing digital sales channels. 

Still, a lot of MSMEs find it difficult to stay competitive in the age of online shopping. This is so because 

developing a strategy for digital marketing requires expertise. To develop a successful marketing plan, MSMEs 

should conduct in-depth research on digital marketing topics such as influencer, content, and social media 

marketing. It is still in its early phases, even though the government has launched several new programs and 

avenues to spur growth (such as MSME registration for Udyam for subsidies, tax benefits, exemptions, and 

more).  

Building your brand requires a strong online presence via blogging, social media, and other digital platforms. 

To make themselves easily accessible through internet search engines, small businesses are now engaging in 

Search Engine Optimisation or SEO. Making a website and its elements more apparent when people search for 

subjects, goods, services, etc. that the website covers is known as search engine optimization (SEO). For 

example, when someone looks for furniture providers in Bangalore, a list of those suppliers appears. If you 

have invested in SEO, your business may show up at the top of this list, attracting the attention of the person 

who is looking for furniture and encouraging them to click on the link to your establishment. As a result, lead 

generation and product discovery benefit greatly from SEO. 
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Promoting your products to prospective buyers is the core concept of a marketing plan. To make your product 

more popular, you must develop a winning marketing plan that focuses on what makes your product unique 

compared to other comparable goods on the market. 

The oldest recognized kind of advertising for businesses is word-of-mouth (WOM), which MSMEs particularly 

use to gain the trust of their clientele. Consumers trust the advice of their friends and family more than what 

they read in advertisements. When successful, it can function as an amazing method for expansion that requires 

almost no financial outlay. 

The majority of sales for MSMEs in India come from loyal and repeat clients. This implies that you will be able 

to attract more devoted clients if you continue to provide high-quality products and have an effective word-of-

mouth marketing plan that appeals to your returning customers. This is a free marketing strategy that small and 

medium-sized businesses can use to promote themselves. 

MSMEs should prioritize social media marketing, particularly in the wake of the epidemic. Every social media 

site is unique and has benefits of its own. Analytics is a fundamental feature of all digital platforms. These 

platforms provide in-depth analytics and advertising options that can help you make your social media strategy 

more effective. Analytics assist you in gauging the reaction to your advertising campaign. This enables you to 

better target your audience with your marketing plan. 

Because they are focused on a particular brand, online communities created by businesses are known as brand 

communities. 82% of users who were active in online communities in 2022 stated that they would accept brands 

that were involved in these groups. 

A tiny Facebook group or an Instagram group with participants interacting with one another can be considered 

an online community. Users of the brand are invited to join these communities and participate in discussions 

that are typically about the company and its goods. Online communities are a terrific method to obtain user-

generated material, so consider what benefits members will receive from joining and how their engagement 

will be rewarded before inviting them to become members. This greatly enhances the clientele's experience. 

Taking part in public tenders is a simple approach to gaining clients and establishing your brand. Any MSME 

that registers on the CPP or GeM portals is eligible to take part in bids. The Government e-Marketplace, often 

known as GeM, and Central Public Procurement are online platforms that help different government agencies, 

organizations, and PSUs purchase common-use goods and services. 

Every day, between 16000 and 17000 tenders from various government ministries are posted on these platforms. 

Businesses may locate tenders from many institutions, including CPWD, COAL India, AAI, and others. They 

can also find tenders from states like Karnataka and Maharashtra. Gaining success in these bids entitles you to 

great sales prospects and brand-building opportunities. Winning tenders will also increase the standing of your 

brand among rivals. 

MSMEs have more opportunities than ever to expand and succeed in the digital environment as more companies 

adopt this communication channel. 
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3.3 Case studies: MSMEs successfully apply digital marketing techniques 

These are some case studies that demonstrate how MSMEs in India have successfully implemented digital 

marketing strategies: 

Chai Point: To spur expansion, the well-known Indian chain of tea shops Chai Point effectively used digital 

marketing. They put into practice a thorough digital marketing plan that comprised social media ads, an online 

ordering platform, and a mobile app. Chai Point expanded its following and raised brand awareness through 

utilizing social media channels and focused internet advertising. Their online sales and consumer interaction 

significantly increased as a result of their digital marketing efforts, which also contributed to the overall growth 

of the company. 

Bewakoof.com: To increase their client base and revenue, the online fashion retailer Bewakoof.com used 

digital marketing techniques. They concentrated on influencer partnerships, social media marketing, and 

customized email campaigns. Through the use of social media sites like Facebook and Instagram, 

Bewakoof.com was able to generate discussion about their business and target their audience successfully. To 

reach more people, they also worked with well-known influencers. Bewakoof.com saw a notable increase in 

online sales and brand awareness as a result. 

Paper Boat: To engage with its target market, Paper Boat, a beverage company famous for its traditional Indian 

flavors, used digital marketing techniques. They made use of social media channels to provide captivating 

stories, interactive marketing, and content that connected with their audience. Paper Boat developed a strong 

brand identity and a devoted following of customers thanks to its digital marketing initiatives. Their increasing 

market visibility and revenues were a result of their success in digital marketing. 

Urban Ladder: To spur growth in the cutthroat e-commerce industry, online furniture store Urban Ladder 

employed digital marketing techniques. Their main areas of concentration were social media advertising, 

content marketing, and search engine optimization (SEO). Urban Ladder increased its internet presence and 

organic traffic by making its website more search-engine friendly. To keep their audience interested, they also 

produced informative content like how-to guides for interior design and home décor. To attract potential 

customers, Urban Ladder also used targeted social media advertising. Increased website traffic, better 

conversion rates, and general business growth were the outcomes of these initiatives. 

These case studies show how Indian MSMEs have successfully applied digital marketing techniques to boost 

sales, build their brands, and reach a wider audience. It's crucial to remember that the effectiveness of digital  

marketing tactics might vary based on several variables, including the target market, industry, and particular 

tactics used. 

3.4 The real-world effects of MSMEs implementing digital marketing 

Micro, small, and medium-sized businesses (MSMEs') use of digital marketing has important real-world 

ramifications. First of all, MSMEs may now reach a larger audience both domestically and internationally 

thanks to digital marketing. Given the growing number of people using smartphones and the internet, digital 

marketing channels offer a useful way to present goods and services to prospective clients. Second, MSMEs 

can more precisely target particular client segments thanks to digital marketing. MSMEs can customize their 

marketing strategy to target specific audiences, leading to improved conversion rates and more revenues, by 
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utilizing data analytics and customer profiling. Furthermore, digital marketing provides affordable advertising 

choices, enabling MSMEs with constrained resources to contend with more established market competitors. 

Without spending astronomical amounts of money, MSMEs can increase consumer interaction and brand 

exposure by utilizing email marketing, social media, and SEO. In general, MSMEs in India that use digital 

marketing can benefit from increased cost-effectiveness, client targeting, and market visibility, all of which will 

help them expand and succeed in the cutthroat business environment. 

4. Recap & Conclusion 

4.1 Recap of the results 

The speed at which technology is developing has caused a significant transformation in the business 

environment in recent years. Micro, Small, and Medium-Sized Enterprises (MSMEs) in India have realized 

how important digital marketing is to build their client base and improve their brand visibility. The purpose of 

this blog post is to present a thorough overview of the research on the use and effects of digital marketing by 

MSMEs in India. 

1. Adoption of Digital Marketing: According to the report, MSMEs in India are using digital marketing 

techniques more frequently to advertise their goods and services. Digital platforms' accessibility and cost have 

been major factors in their adoption. Roughly 70% of MSMEs in India have reportedly created an online 

presence via websites, social media accounts, or e-commerce sites. 

2. Advantages of Digital Marketing: The results show that MSMEs in India have benefited greatly from 

digital marketing. First of all, it has made it possible for them to connect with more people outside of their 

geographic area, growing their clientele. Second, when compared to traditional marketing methods, digital 

marketing has shown to be a more affordable strategy. MSMEs have achieved higher returns on investment by 

more effectively allocating their limited resources. Furthermore, improved customer involvement made 

possible by digital marketing has helped MSMEs establish enduring connections with their target market. 

3. Difficulties Faced: Although digital marketing tactics have a good impact, MSMEs in India nevertheless 

face several difficulties when putting them into practice. A significant hindrance is the deficiency of digital 

competencies among entrepreneurs and staff members. Their insufficient understanding of digital marketing 

tools and methodologies impedes their capacity to efficiently leverage these platforms. Moreover, a major 

obstacle is the fact that some parts of India lack dependable internet connectivity. For certain MSMEs, this 

limits the effectiveness and reach of digital marketing initiatives. 

4. Success tactics: For MSMEs in India, a few tactics have shown to be successful in overcoming the obstacles. 

First off, business owners and staff can improve their digital skills and expertise by investing in digital 

marketing education and training. As a result, they will be able to take full advantage of digital marketing 

platforms. Secondly, MSMEs can benefit from professional advice and knowledge by collaborating with digital 

marketing companies or consultants. These companies may assist in creating successful digital marketing plans 

that are suited to their particular requirements. Finally, to guarantee fair chances for all MSMEs, the government 

and other stakeholders should take action to enhance internet access in distant locations. 

The research's conclusions show how important digital marketing is becoming to MSMEs in India. Although 

there are many advantages to using digital marketing, problems like low internet connectivity and a lack of 

digital skills still exist. MSMEs can overcome these obstacles and fully realize the promise of digital marketing 
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by making training investments, obtaining expert advice, and enhancing internet infrastructure. To prosper in 

the rapidly changing digital environment, MSMEs must adjust and integrate digital marketing into every aspect 

of their business plans. 

4.2 Conclusion 

To sum up, digital marketing has had a profound and revolutionary effect on Micro, Small, and Medium-Sized 

Enterprises (MSMEs) in India. The emergence of digital technology and the pervasive usage of the internet 

have given MSMEs previously unheard-of chances to broaden their consumer base, increase their market share, 

and spur economic expansion. MSMEs may now compete on an international level with larger firms because 

of the leveling of the playing field provided by digital marketing. Additionally, it has improved consumer 

involvement, cut marketing expenses, and increased overall corporate efficiency. To fully realize the potential 

of digital marketing, MSMEs must constantly adapt and keep up with the most recent techniques and 

developments in the field. MSMEs in India have the potential to grow and make a substantial contribution to 

the economic development of the nation provided they adopt the appropriate strategy and make use of digital 

marketing technologies. 
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